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INFORMATION
TIME: 8:30am Shotgun Start

FORMAT: Four-Person Scramble 
 All four players will hit a tee shot. The best tee shot will be  
 selected. All players will hit from the selected shot. Play will  
 continue in this manner until the ball is holed.

TEE BOX: White tee markers for men | Red tee markers for ladies

CONTEST HOLES  Hole 2: Longest Drive | Winners receive a gift card. 
& PRIZES: 
 Hole 4: Hole-in-One and Automatic Birdie 
 Hole-in-One winner receives Bushnell® Golf Tour V5  
 Rangefinder & Wingman GPS Speaker Package.  
 Automatic Birdie - $10 per player. Land on the green (and doesn’t  
 roll off), automatic birdie (no putt required).

 Hole 7: Hole-in-One  
 Winner receives $10,000 cash. 197 yards (men); 182+ yards (women)

 Hole 12: Hole-in-One and Closest-to-the-Pin  
 Hole-in-One winner receives Omaha Steaks for a year. 
 Closest-to-the-Pin winners receive a gift card.

 Hole 17: Hole-in-One 
 Winner receives a $500 Mastercard gift card.     

*Hole-in-One Rules for Holes 4, 12, and 17 must be a minimum of 135 yards. 

RULES 
USGA rules govern all play except when modified by local rules.  
The “Embedded Ball Rule” is in effect in grass areas only.

WATER HAZARDS: Yellow stakes and/or red lines define the margins.

LATERAL WATER HAZARDS: Red stakes and/or red lines define the margins.  
In the absence of such, the water’s edge shall define the margin of the hazard.

BALL DROPS: As an additional option, a ball drop is provided on Holes 4 and 18.

GROUND UNDER REPAIR: Defined by white lines.

OUT OF BOUNDS: Defined by nearest inside point of white stakes (Rule 27).

MULLIGAN CARDS
Limit Two Cards Per Player, $10 Each 
Use of a mulligan gives you permission to take  
another stroke without counting the previous stroke  
against your score. If your first stroke is played poorly,  
then you can redo your shot without penalty.

$25 PACKAGE
Limit One Package, $25 Each 
Receive two mulligan cards and three raffle tickets for the chance auction.  
We’ll have three boxes at the registration table. Put your ticket(s) into the box(es)  
to select the prize you want to win.

RAFFLES
Raffle #1: Mug Raffle – $25 Each (mug contains one ticket)
Mugs will be sold on a first-come, first-served basis while supplies last.

Raffle #2: 50/50 Raffle – Three for $10 
Tickets will be sold before and during the tournament and drawn during  
the buffet luncheon.

SOUTH OF TUCSON BUFFET (Post-Golf Lunch)  
Tortilla chips with house-made salsa, Mexican field greens, chipotle ranch  
dressing, fruit pico de gallo, Mexican rice, chicken and carne asada fajitas, 
onions and peppers, cheddar cheese, pico de gallo, sour cream, ice tea, and 
churros for dessert. 

AWARDS PRESENTATION 
A Watermark for Kids board member will present the winner of the 2024 Thrive! 
Classic Golf Tournament, hole contest winners, and raffle prize winners. 

TEE UP TO MAKE  
A DIFFERENCE
Thank you for making this tournament a success  
and for helping underserved kids thrive.



RAFFLE SPONSOR
Imagine Technology Group

SILVER SPONSORS 
Alliance Residential Company 
Carpet One Floor & Home
Cintas
Convergint
Data Axle
Direct Supply
FullCount
Guardian Pharmacy
HSL Properties
Invoca
Lockton Companies
PointClickCare
RSM
Safely You
Saliba's Extended Care Pharmacy
Sherwin-Williams

GIFT SPONSOR
Integrated Axis

REFRESHMENT SPONSORS
Jeff Harris and Associates – refreshments
CBRE – snacks

DONORS    
Bell PR & Marketing
Feury Image Group
Longview Senior Housing
McDougall Communications
Nike Communications Inc.
NorthStar Healthcare Income
Oppidan
Take on Communications

HOLE SPONSORS 
Amazon Business
BRW Development Partners LLC
Cottonwood Properties, Inc.
Crandall Corporate Dietitians
Gilson Graphics
HealthPRO Heritage
Indevco
PMB
SWAIM Associates LTD Architects AIA

HOLE-IN-ONE AND 
CONTEST SPONSORS
BMO Harris Bank
Jones Day 
JRC 
Willo

REGISTRATION  
TABLE SPONSOR
SLS Wealth Management Group, 
Merrill Lynch Wealth Management

RECEPTION SPONSOR
LifeLoop

MUG SPONSOR  
Kiosk Creative LLC

PLATINUM  
SPONSORS

SPECIAL THANK YOU TO  
OUR SPONSORS AND DONORS

GOLD 
SPONSORS

TM

TOURNAMENT  
SPONSOR

GOLD: 

Assured Partners

Basware

Cox Castle

Curana Health

Ecolab

Hireology

Jackson Lewis



Scarlet
Since the age of three, dance has been more 
than just an activity for Scarlet — it’s become an 
integral part of her identity. As her mother, a full-
time working single mom, explains, “Dancing with 
feet is one thing, but dancing with the heart is 
another.” Thanks to the generosity of Watermark 
for Kids, Scarlet is able to continue her passion 
and dance competitively. Scarlet’s future 
looks bright, and her heart remains full as she 
continues to dance her way toward her dream.

Eli
Two years ago, “Eli” (a pseudo name upon request) 
was faced with a difficult diagnosis: osteosarcoma, 
a rare bone disease. Since then, he's undergone 
an incredible ten procedures and eight surgeries. 
The Watermark at RiverVue learned about Eli when 
a local organization he volunteered with shared his 
challenge and dream of cycling.

Thanks to the generosity of Watermark for Kids, Eli's dream became 
a reality. With his new bike, he can now ride alongside his friends, 
feeling the wind in his hair and the thrill of independence once more.

EMPOWERING CHILDREN OF SINGLE MOM 
SCHOLARS THROUGH PARTNERSHIP
In December 2022, Watermark for Kids proudly partnered with 
Interfaith Community Services to support the children of their Single 
Mom Scholars program. This collaboration was born out of a shared 
vision: to empower families by focusing not only on the success of 
single mothers but also the well-being and development of their 
children. Since the partnership began, Watermark for Kids has donated 
an impressive $47,1 1 1  and directly impacted 97 children by providing 
essential resources and opportunities, from braces and violin lessons to 
football equipment and summer camps.

The range of support has been diverse, catering to each child’s unique 
needs and dreams. Whether it's enabling participation in basketball, 
dance, and cheer programs, or sponsoring culinary classes and driving 
lessons, Watermark for Kids has played an integral role in enriching the 
lives of these children.

By joining forces with Interfaith Community Services, we are not only 
addressing immediate needs like dental work, school trips, and summer 
camps, but also investing in the long-term success of both mothers and 
their children. This partnership showcases how targeted support can 
uplift families, strengthen communities, and create lasting change.

MAKING A POSITIVE IMPACT  
ON YOUNG LIVES

Scan the QR code to discover the real-world 
impact of Watermark for Kids by reading more 
stories spotlighting some of the thousands of 
children we've been able to help so far.



2020 West Rudasill Road • Tucson, Arizona 85704  
520-392-7722 • watermarkforkids.org

ABOUT WATERMARK FOR KIDS
Watermark for Kids is a nonprofit organization committed to empowering 
underserved kids and reducing barriers so all kids can thrive. We’re 
driven by the fundamental belief that all children have innate greatness 
and deserve equitable opportunities regardless of race, ethnicity, gender, 
socioeconomic status, disability, sexual orientation, or religious affiliations.

We help kids ages 6–22 access life-enhancing 
opportunities so they can explore their passions and 
make a positive difference in the world. Kids submit 
applications describing their vision, and with your 
generous contributions, Watermark for Kids provides 
the financial support to bring as many of these life-
changing opportunities into reality.

Watermark for Kids is a Section 501(c)(3) nonprofit organization 
recognized by the State of Arizona and the Internal Revenue Service.  
Your donations are tax deductible to the fullest extent allowed by law.

Contact Executive Director Rachel McCoy at 520-392-7722  
or info@watermarkforkids.org to learn more.
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